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Agenda 

ÅReview MarkeTrak VIII findings: 

ï25 year trends in the hearing health market (2008) 

ïCustomer satisfaction with hearing aids (2009) 

ïImpact of HHP on consumer success with hearing 
aids (2010) 

ïGeneral observations on why the hearing aid 
industry is underperforming. 

 

 

ÅAs we review this data: ask how can I turn this 
problem, obstacle, misinformation, consumer 
disappointment, etc into an opportunity? Focus on 
why we all work in an under-performing industry. 

 



Other planned publications in the 

MarkeTrak VIII series  

Å Impact of hearing loss on job effectiveness 
(2nd edition).  

Å Customer satisfaction with on-the-ear (open fit) 
hearing aids compared to traditional style HA 

Å Prevalence of tinnitus and efficacy of treatment 
modalities  

Å Sources of noise which most impact 
satisfaction with hearing aids 

Å Perceptions of benefit and changes in quality 
of life due to hearing aids.  

Å Impact of hearing loss on traffic accidents 



Other planned publications in the 

MarkeTrak VIII series  

Å Use of assistive listening devices  

Å Use of inexpensive listening devices (<$50) in 
lieu of hearing aid adoption.  

Å Factors which would influence hearing-
impaired non-adopters to purchase and use 
hearing aids.  

Å Comparison of customer satisfaction in other 
professions and with products and services in 
other industries (non-adopter population only).  

Å Media habits of the hearing-impaired 
populations (owners and non-adopters).  

Å Reasons for hearing aid returns 


